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SOCIAL. MEDIA TRACTION
Instagram
@ /00LOVO

5,746 Accounts Reached
30.1% Followers
69.9%(+12.5%) Non-Followers
Impressions 224,216 (+34.1%)

Post 4,551
Reels 2,553
Stories 2,387
Live Videos 257
Videos 19


https://www.instagram.com/700lovo/

SOCIAL. MEDIA TRACTION
Youtube

700LOVOTV
@700lovotv7
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https://youtube.com/@700lovotv7?si=ICex-CzZYaUYa8JS

TARGE"T MARKET

Top Latin Cities in the US: Los Angeles, Chicago,
Miami, Houston

Concerts, festivals

and cover charges
8 cos ‘
B Digitalalbums
@8 Digital tracks

LATINO

__- CONSUMER * | Online streaming CONSUMER
'D ‘;l‘}ﬂi services e QI()g
DAAC @ satelliteradio b e

subscriptions :
B Music gift cards for
others
o] Other forms of
music (vinylrecord:
cassettes, etc.)

AVERAGE

Largest ‘
Hispanic Share of Share of
origin Hispanic total state
State group population population
California Mexican 83 32
Texas Mexican 88 35
Florida Cuban 30 F s
New York Puerto Rican 33 6
Illinois Mexican 80 13
Arizona Mexican 91 27
New Jersey Puerto Rican 29 5
Colorado Mexican 78 16
New Mexico Mexican 63 30
Georgia Mexican 61 6

Pew Research Center

Total

population
California 14.4 <A
Florida [N 4.4 19.1
New York [ 3.5 19.5
Ilinois [N 2.1 12.9
Arizona [ 1.9 6.5
New Jersey - 1.6 8.8
Colorado . 1.1 2.4
New Mexico . 1.0 2.1
Georgia . 0.9 9.8

The States shown are the 10 largest by Hispanic

oiaion Nl LIAINITR

Pew Research Center wMUSIC GROUP




AL L L ISSTENERS

Trending on Billboard

A stunning 40% of all U.S. listeners report listening to music
in languages other than English; and among those languages,
the most listened to — after English — is Spanish. While 93%
listen to music in English, roughly 23% of listeners will listen
to music in Spanish.

WOMNMEIN VS METN

It was found that among adults who ever listen to music
in a language other than English, 50 percent of men in
the United States listened to Spanish-language music,
compared to 55 percent of women.
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SIZE THE MARRKE"T/RENVENUER

U.S. LATIN MUSIC REVENUES
Source: RIAA $886

U.S LATIN MUSIC

STREAMING REVENUES
Source: RIAA
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SIZE THE MARKETREVENUE
As of 2023

Latin music generated $627 million in gross revenues in
the US in the first half of the year.

That’s the headline stat from the Recording Industry
Association of America’s (RIAA) Mid-Year 2023 Latin Music
Report, which, published Wednesday (September 27),
shows that on a retail basis (money spent on streaming
subscriptions, as well as physical and digital music), Latin
music revenues grew 14.8% YoY in the US in H1.
Latin music’s share of overall US recorded music revenues
grew from 7.1% in the first half of 2022 to a new high of
7.5% in the first half of 2023.

As of September 2023, the entire US recorded music
industry generated USD $8.4 billion in gross revenues in
the first six months of 2023, which was up 9.3% YoY.

US LATIN MUSIC REVENUES
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https://www.musicbusinessworldwide.com/companies/riaa/

CONTACT US

v/ /4

Donald “Dizzle” Jenkins
CEO

(470) 640-5971

dizzleamg23@gmail.com




